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Thank you for the opportunity to present a couple of project summaries of areas that we believe the 
Navy Supply Corps Foundation would be a great partner in celebrating the American spirit. 
 
The Battleship IOWA Museum is owned and operated by the Pacific Battleship Center (PBC), a 501(c)(3) 
non-profit organization. Over the course of 70 years, from the Second World War through the Cold War, 
the USS Iowa (BB-61) has served the country by safeguarding democracy and promoting American 
diplomacy.  As one of the last surviving battleships of her kind (the most-powerful class of naval vessels 
ever to sail) and as the West Coast’s only battleship museum, the Battleship IOWA continues her service 
as a museum and a tribute to America’s enduring legacy. 
 
After Iowa’s decommissioning in 1990, and 21 years in ‘mothballs’ on both the East and West coasts, she 
was refurbished and towed in 2012 from Richmond, California to her permanent home on the Port of 
Los Angeles waterfront in San Pedro, California. Referred to as the ‘Battleship of Presidents,’ she has 
found her place in the former home of the U.S. Navy Battleship Fleet, and in an area rich in maritime 
history, where she is now a community platform for public education, civic engagement and veteran 
outreach.  
 
The mission of the PBC is to celebrate the American spirit through the preservation and interpretation of 
the Battleship IOWA, to educate the public on the accomplishments and sacrifices of American patriots, 
and to engage our guests in unique and exciting ways that bring the ship to life by connecting the past 
with the future.  
 
The goal of celebrating the American spirit is fulfilled through providing educational programs for school 
children; tours for the public to learn what day-to-day life on a battleship entailed, as well as the 
workings of a battleship and the IOWA’s engaging history; special events on board for the public to mark 
the celebration of important military events in America’s history;  a platform for active and retired 
military to become a part of our nation’s naval history, and as a venue for special community events that 
include movies, concerts, and overnight programs for scouts. 



Enlisted Galley  
Budget:  $35,000 
The Battleship IOWA exhibits team will create an exhibit within the enlisted galley and bakery spaces 
that accurately represents the Supply Corps activity within these spaces.  This includes populating the 
bakery and galley with faux food, as well as smell that is representative of those that may be found in an 
active Navy galley.  The highlight of the exhibit will be a holographic projection wall located half-way 
across the galley space to make it appear that the other side of the galley is active. Projection 
technologies we are currently exploring include Pro Display’s Clearview Film and 3M Vikuiti Projection 
Films.  In addition to this projection wall, we will populate the existing food service areas with faux food, 
smells, and noise to accurately display the area and provide our guests with the feeling of it being alive. 
 
Pro Display’s Clearview Film:  (http://prodisplay.com/products/holographic-effect-projection-screens/) 
Vikuiti Projection Films: 
http://solutions.3m.com/wps/portal/3M/en_EU/3MGraphics/GraphicSolutions/Applications/RearProjectionDisplays/ 

 
Wardroom 
Budget:  $20,000 
The Battleship IOWA team will build and install an accurate representation of the USS Iowa silver 
cabinet in the wardroom and procure a portion of the USS Iowa silver from the State of Iowa for display 
in the case.  We will also install a tamper proof alarm system and video cameras to prevent theft of the 
artifacts.  This area is already accessible to the public during the normal tour. 
 
Third Deck Aft (Laundry / Tailoring / Print Shop / Barber Shop) 
Budget:  $100,000 
The Battleship IOWA team will expand the existing tour route to third deck to include access to laundry, 
tailoring, print shop and barber shop on the third deck.  We will activate the washer and dryers to 
display items turning within them.  In addition, we will install projection type technologies within the 
spaces to highlight activities within the spaces (such as Pro Display or Vikuiti).  We will create a film to 
add to our existing interactive tour app and expand our public Wi-Fi to the area to further engage our 
visitors.  We will need to install fire and life safety improvements to satisfy LA Fire Depart Life Safety 
requirements. 
 
Additional Information on the Battleship IOWA Museum 
Organization website:  www.pacificbattleship.com 
990's and audited financials:  http://www.pacificbattleship.com/financialinformation 
Facebook page:  www.facebook.com/pacificbattleship 
Twitter:  ussiowa 
YouTube:  https://www.youtube.com/channel/UCLSQ2d1SY25fqS1i7ttFlJw 
 
 


